biorfarm

Connecting people with local farmers
€

Osvaldo De Falco | Co-founder & CEO









You pay

3,50 €/k
S Farmer recelves

0,20 €/kg
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Do you really-know
the way it*was processed!



Up to L)

|06 Hours

Crops to Market
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L' Adiendo Agricsls Ressi Foaky

Trertne Val & Nen

siiminare defntivanents dolle propoe colthvariant qualsion totamento chimics

Lage & Sento Giusting

cliring compietamente

pensione of | $00FC detre ogei prodetty dei susi terrent
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Traction 2018 biorfarm@

300K Austria

Funds raised New Country

~17.000 +12.000 - +60 Tons

Active Users Adopted Trees Fruit sold



biorfarm@

180.325 €
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Roadmap ol biorfarm
© .
New More == Operations
Products Interaction ' Automation
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@& KEEP GROWTH
5 REINFORCE MRKTG STRAT.

ot INCLUDE NEW TALENTS

O TE§T NEW REVENUES CHAN.




“The ultimate goal of farming is not the
growing of crops, but the cultivation and

perfection of human beings.”

biorfarm

ODF@BIOREARM.COM
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CQ M pe‘trtO 'S STRONG RELATIONSHIP biorfarm

WITH PRODUCERS

Im cmr® LA RUCHE QUI DIT OUI!
B <
! - Crowdfarming
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LOW USER | 1.0 HIGH USER
INTERACTION Cortilia INTERACTION

LA CAMPAGNA A CASA TUA
|
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ORGANIC RETAILERS N Abel 8:3% Cole
BRANDS SELLING ONLINE |

WEAK RELATIONSHIP
WITH PRODUCERS
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Market opportunity (2/2) biorfarm@

New Consumption Pattern

Italy EU Worldwide
+21% +19% 54%

Organic sales Buying Local More willing to buy
year Increase trend year food online
INcrease year increase

*Coldiretti ‘18 *Nomisma ‘| 8 *Nielsen ‘| 8




mgd.

ey i C@u e = fe«RTN ERSH-I%

> ﬁ CONSUMABLES ‘GQSTS EE%CENCY

‘ B ) 1.:..‘;.:‘ ',_'\-" \ / N ”‘, .. AAE & ¢ -':4

s - o MARKET;NG
o T B3 G PR T LT S p e * 0 . o -

o el oy Jra e . ~p 1V TR

SR T S G S i g
A e ENIOR FARMERS 17 (% @ MARKET PRESEP\TCE Rk e

'
)/ -l
> ) B
.0 .-,‘ 4 - .“ Ny “ » »
2 ’ ’ ~ AN \ £
- ) . 4% S 4 -t . S no .. Q‘z
" . . " ® .
. o : . AV ; P " ® : '
e K b
.h .\ - ’ 4 \ 5 ) :
) -
® e _ ~



